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A Study on the Code of Conduct of Clothing Industry

Hyoju Lee-Minjung Park

The morality of clothing companies has been emphasized, and especially social
responsibility management, ethics management, and fair trade have become the
crucial factors influencing consumers judgments on evaluating them. As the poor
working environments of the factories in some third world countries were revealed ,
global apparel companies were pressured for various ethical issues and were
continuously striving for successful implementation of lawful acts. The demand of
the level of ethical standards from worldwide consumers to the corporations has
drastically increased. As a result, in order to reduce any types of accidents, it is
becoming highly inevitable to establish a proper code of conduct.

This study selected 27 major global apparel and/or retailing companies and
examined their cooperate rules based on the code of conducts. The content analysis
method was used for the research method, and classified global fashion companies
into three sectors analysis: Department stores, Discount chain stores, and Specialty
stores. Each fashion company was presenting their Code of Conducts on its own
website, and among those, we picked the latest information to conduct comparative
analysis. Most global clothing companies are showing that they are striving for
‘Integrity Management’ by having a code of conduct.

This study proposes the solutions of development issues of clothing company’s internal
regulations, whose purpose is to inform the importance and fundamental understanding of
the Code of Conduct.

Key words: Ethics Management of Clothing Companies, Code of conduct,
Business ethics, Global buyer
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